
x Factor
After tr.nsforming Disn€y channels wortdwide

from a steepy cable backwater into a
te levision powerhou se (h elLo, Hisn sc,lool
r.tusicdl!), iich Aossrook over waLr Disney

studios, rn an unexpacted ptay, Disn€y
appointed carolina Lightcap, torm€r creative

h€.d of Disney channels L.tin america,
as Ross! replacement,

The lncredible ESPN
EsPN and ABC Sportr president George

€odenheiher beefed up his €trropean sports
potf olio-ahd snagged hatf a billion soccer
fans-wh.n ho boughtthe rightsto airth€

Enslish Premier L€a?u€,

Call it the Fantastic Four . . . billion. Disr-rcy's unexpectcd purchase of Marvel
Ertertainment-and its 5,OOO comic supc.r'heloes-this past August r,r-as

perhaps tire entertainment giant'.s bolclest bit of clerring-do in a 1ea.r filled
u'ith creative ieaps and aggressive moves. From crafting a subscription-
baserl e-r'eader site for young kicis to bu.r'ing a near:ly 3o% stake in Hulu,
from rethinking Mickey Mouse.s im:rgc to scoring a crucial beachhead in the
Chinese market r'vitl'r Shanghai Disncyland, Disney's innovations span the
globe. We give a ferv supcrsmart crplcits the full Man'el treatment.
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