YOUNG MILLIONAIRES

The Modern
Cobbler

Kegan Schouwenburg,
Founder and CEO, Sols

3-D printing is sexy. Orthotics are...less
sexy. But Schouwenburgattracted millionsin
funding by merging the two, and understand-

ing everything about her customers’ feet.

Podiatrist-made foot supports don’t
exactly leap to mind when thinking
about 3-D printing. What sparked the
connection for you?
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How dees Sols work?

Youdownload ourapp and take photos of your
feet, and within 30 seconds those photos are
processed and turned into custom inserts.
They're 3-D printed at our factory near Austin
and shipped within a week. Sols are sold
through podiatrists—we have more than 1,000
partners—but consumers can also buy them
directly. The inserts are better than what's out
there and cheaper, so consumers come back
and order multiple pairs. We've seen 50 per-
cent month-over-month growth with orders.
People do not want to move their orthotics

from shoe to shoe to shoe.
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